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1. Introduction 

Without an iota of doubt, Internet plays a constructive role 

in getting the countries in touch with one another globally. 

In this technology based world, now people are getting the 

demands and fulfilling their desires just after they turn their 

fingers on the computer and surf the internet. With the 

passage of time, people are now more and more involving 

them in surfing Internet.  It has been using as the key 

medium in one‟s life. It has now placed almost media 

online. Thus, the number of people surfing it, now a days, 

is rapidly increasing.  In the last year of 2016, according to 

Internet Live Stats it was estimated that the Internet had its 

3,424,971,237 users around the globe [1].Internet 

development has tremendously converted conventional 

media into digital media and one of the most rapidly 

growing tools of communication is social media. The use of 

social media technologies is penetrating within professional 

as well as personal lives due to which now everyone can 

communicate, share, participate, and form a network online 

that can help him in disseminating his or her own content 

[2].Undoubtedly, a rapid growth of technology has 

tremendously helped the people to use their social media 

accounts easily. Around the globe, now, the social media 

has been surfing by the people with different ways. They 

visit the globe sooner than later. Every institution, 

organization, corporation and industry, across the globe, 

has been introducing itself by technology for a good deal of 

time. Technology is now being utilized within these 

rostrums. Social media comprises many of its types as 

Facebook, WhatsApp, LinkedIn, Twitter, Yahoo, Gmail, 

Hotmail, Skype, Messenger and many others too. These all 

the social media tools help people in many purposes like 

sharing the videos and pictures, chatting for different 

purposes, getting in touch with news and updates and 

teaching as well as learning at most.  Through all social 

media tools one can read and listen the news around the 

globe more frequent and easier than that of traditional 

media like newspapers as well as other press material.Now 

a days, universities has been reached the realization that 

students should use social media to cope with their learning 

needs and the trend of this type almost exactly will be more 

faster to grow as that of those Internet users evolve their 

familiarity with the number of technologies –cum-resources 

being accessible and available online greatly[3].This paper 

is outlined as follows. Section 2 outline related research 

background work, section 3 presents working literature 

review. In section 4 define the objective of study. Section 5 

discusses problem statement. Section 6 discuss limitations 

of study. Section 7 present materials and methods.The last 

section provides conclusions and future work. 

2. Research Background WhatsApp  

WhatsApp, as an electronic device-cum-chat application 

being used with discrepant types of programs was set up in 

2009 by two ex-Yahoo employees Brian Acton and Jan 

Koum. This Internet based- communication device allows 

users who have installed this application to send and 

receive text messages with one another. It duplicates the 

text experience via the push notifications [4]. It sponsors 

the message types in a great deal, from the texts to pictures 

towards the audio files too. Riyanto (2013) has argued in 

his study that it (WhatsApp) encourages its users to surf 

their Internet connection to convey their messages to one 

another [4]. It is a chat application for Smart phones and 

mobile phones which are becoming popular rapidly. 

Besides, WhatsApp is present for all the Smart phones and 

mobile phones [5]. It involves not only conveying the text 

messages but also files, videos, audio media messages, 

message broadcasting and their location surfing collective 

mapping features (Riyanto, 2013)[6]. Riyanto (2013) has 

told that those who surf WhatsApp get its (WhatsApp) 

advantages to send the messages to their friends aboard by 
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not paying the hefty amount of international texting costs 

that befalls conventional communications [7]. Rolfe (2013) 

has discussed that a main cause towards the prominence of 

such kinds of applications is that they collectively permit 

their users to send their messages with one another having 

not paying hefty amount of fees against their text messages 

[8]. 

2.1What is WhatsApp? 

The origin of the word “WhatsApp” is “what‟s up” an 

English phrase. Its meaning is something new that is 

usually asked as to what is update. It is an instant 

messaging application which offers the users, surfing 

Internet connection, having an access to share videos, 

audio, images and written messages as well. The 

inexpensiveness of this application places WhatsApp as a 

great and cheap alternative to Short Message Service 

(SMS) messaging, which can remarkably be expensive 

when it is used outside one‟s country because of the 

wandering charges; the online interaction made immediate 

by WhatsApp instant messaging promotes combined 

mobile learning. Learners can easily share data and news 

and updates, have their own queries being quickly replied, 

increase the knowledge and produce class involvement via 

WhatsApp instant messaging. Mixed learning can highly be 

prompted by the WhatsApp instant messages [9]. 

2.2 WhatsApp Uses 

It can be used as an exclusive tool in improving the 

language skill of the learners and can also provide them 

with chances to opine themselves in an open environment 

[10]. This kind of technology can too increase the learners‟ 

active participation in the EFL classroom [11]. Lauricella 

and Kay have resulted that the main persuasions against 

surfing this instant messaging application might reserve the 

time, tackle the issues, bring ease and access towards its 

use. Text messaging seems to be the most likeable tool of 

communication towards the learners with regarding to 

communicate with both the instructors and peers [12]. It is 

known that both the instant messaging and text are helpful 

and useful means of increasing the learner‟s 

communication with their teachers as instructors and peers 

at higher education [13]. 

2.3 WhatsApp Functions 

This kind of cheap application has its variety of the 

functions; it persuades the learners to learn more and more, 

it encourages the students to have communication with 

their peers, it conveys the new and fresh information, it also 

arranges the class, it makes students able to be updated, it 

saves the time in a good deal, and strengthens the 

efficiency by recalling the students as to what to do and 

what they want to carry to class. 

2.4 WhatsApp as a Mobile Technology Application 

WhatsApp “instant messaging” is one of the most popular 

applications of mobile technology. It is a cross-platform 

messaging application which allows its users to easily share 

messages in real time even not paying any paucity of 

amount for SMS [14]. It is an integrated device which can 

meet at the variety of the devices comprising of smart 

phones, tablets and personal digital assistants. All who surf 

these electronic devices can easily communicate and 

message with one another via many of the mediums such 

as; audio and video messages, images and text as well. 

Owing to WhatsApp messenger surfs the do internet data 

plan as web browsing and emailing, there is no extra cost 

against communicating with one another and messaging. 

Besides, the basic messaging  WhatsApp users can produce 

groups which includes up to 30 members, which allows 

them to be busy in communication and discussion fora. 

WhatsApp has another important aspect that is called an 

Offline messaging. It means that all messages being 

conveyed while the device is going off or if it is found 

outside the coverage domain are quickly and automatically 

being saved and it is recoverable when the network 

coverage is being restored or when the device is found to 

turned on (Bere, 2012)[15]. At final stage, it works via 

phone numbers and address books of users. Though, it does 

not need to memorize the user‟s name and password. 

3. Literature Review  

Preceding researches had matched that WhatsApp offers an 

easier and simpler way of communication than voice calls 

amongst the people who hail from different age groups and 

especially the students. WhatsApp application was more 

adjustable in meanwhile diverse segments relatively its 

ease of usage and accessibility, efficacy, authenticity, and 

cost-effective has very greatly persuaded the students. They 

now have been using it for variety of their purposes and 

spend the larger amount of their time particularly by 

weekends, in exchanging their own updates and they partly 

obtain the social media sites for exchanging their academic 

stuffs, even they are able to be deemed in the data stored 

and in terms of their clandestine. Students surf WhatsApp 

to tell their areas, information concerning their course and 

secret information sharing etc. [16].In today‟s digital-cum-

technology age, Students are involved in surfing the 

internet based their social networking sites like WhatsApp, 

Facebook, Twitter, LinkedIn and many more. They can be 

called dependant on their social media sites in terms of 

their entertainment, communication and especially 

educational activities. They are highly inclined to the use of 

their individual social media in that they easily access to 

the smart phones, iPad, tablets, iPhones, BlackBerry, and 

laptops connected to the internet [17]. With the passage of 

time, social media usage is increasing among the students 

[18].  

Observation has been expressed that there are many of 

the purposes behind the users‟ approach to use social 

media, socialization is some users‟ purpose, and whereas 

rest of the number of users surf it for their academic 

purpose in regarding fulfilment of classroom activities such 

as learning and teaching[19].Yeboah Solomon Tawiah 

assessed that WhatsApp voice call is most preferred by the 

students. It happens more important to them and they have 

concluded that voice call is a preferred choice among 

students than text messaging [20].Other studies also have 

found out that many universities and higher institutions 

have recently started using WhatsApp via their Smartphone 

in order to develop their communication through different 

forums, discussions and information sharing, for instance, 

text messaging, mobile social network and web based 

learning [21]. 
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4. Objectives of the Study  

This study examines the usage of WhatsApp mobile 

application among students of Sindh University, Jamshoro 

(Pakistan) region. The objectives of this study are: 

a. To investigate the intensity of WhatsApp uses 

among the students of Sindh University, Jamshoro 

(Pakistan).  

b. To identify the place of WhatsApp use by the 

students of Sindh University Jamshoro. 

c. To know what period of WhatsApp use by the 

students of Sindh University Jamshoro. 

d. To identify how often the students of Sindh 

University Jamshoro use WhatsApp. 

e. To ascertain the amount of time spent by students 

of Sindh University Jamshoro on WhatsApp. 

5.  Statement of the Problem  

Now the social networking sites have billions or even 

uncountable users across the globe. The sites has made the 

world as a global village where all and sundry has an easy 

access to their neighbours in getting in touch with one 

another. Social networking sites, now, has named the world 

with integrated vehicle one. The advancement in 

technology has carried a tremendous popularity and growth 

in social networking sites which have derived the concerns 

within communication experts, school authorities and 

socio-psychological researchers towards the advantages 

and heavy risks to which undergraduates are facing, as they 

make them busy in online social networking to fill their 

information and social needs rather than they reach one 

another physically and have one to one communication. 

Pouring further the light over the dangers of social 

networking sites on verbal communication into their users, 

Sherry Turkle (2012), the founder and director of the MIT 

initiative on technology and self, has argued that the 

easiness towards the social networking sites provides the 

users with access to communicate with one another can 

detriment their interpersonal communication. Also, social 

networking sites have enabled people to see one another as 

objects before them. Moreover, addiction of surfing social 

networking sites can generate the thoughts of loneliness 

and can also grows the feelings of insensitivity to 

disconnection, according to John J. Cacioppo, a 

neuroscientist at the University of Chicago (Cacioppo, 

2009). This study is concerning the trend of use of the sites, 

especially WhatsApp, what placement, period, routine and 

times the students prefer for using the WhatsApp.  

6. Limitations of the Study  

Limitation of this study will be that students who are going 

to be get as samples come for getting education in Sindh 

University from different kinds of families with having 

their different financial backgrounds. They, hence, have 

different capabilities in getting technological devices such 

as laptops, I-pads and even smart phones as well. Students 

from well-being families have better access as compare to 

that of those who are from worse off families to internet 

and more various gadgets and therefore are able to do more 

online than those of their contemporary families. This study 

will be limited to students in Sindh University Jamshoro. 

7.  Material and Methods  

7.1 Survey Tool Used: The data used for this research has 

been gathered by using 300 copies of the questionnaire 

which were administered to 300 students withinuniversity 

of Sindh (Jamshoro) 2017 academic session. The degree 

programs were used as BS, MSC and MA. According to the 

respondents‟ genders, 200 and 80 were males and females 

respectively (after not getting 20 copies back). The age 

bracket of the respondents was got from 17 to above 24 

years. The questionnaire was distributed in Central Library 

(CL) and both male and female hostels in university of 

Sindh. 

7.2 Data Collection: Demography: In this phase, the 

respondents are distributed according to their demographic 

identification such as age, gender, year of studies and 

degree programs. 

Table.1. Distribution of respondents according to their age 

Age Frequency 

Between 18 and 20  90 

Between 21 and 22 105 

Between 23 and 24 50 

Above 24 35 

Total 280 

Table. 1. The table shows that respondents are stratified as 

the majority of the Respondents are of 21-22 age bracket, 

then 18-20, then 23-24 and finally are the above 24 aged. 

Table no. 02. Distribution of respondents according to 

their gender: 

Gender Frequency 

Male 200 

Female 80 

Total 280 

Table.2. The table shows the distribution of the respondents 

according to their gender. In this study 200 are the Male 

respondents and the rest of the number 80 is of female 

respondents. 

Table.3. Distribution of respondents according to their 

study level 

Studylevel Frequency 

BS 199 

MSC 41 

MA 40 

Total 280 

Table .3. In above table the respondents are shown 

according to level of their studies. Majority (199) of the 

respondents is of the BS level of studies, then (41) is of 
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MSC level studies and finally the number of respondents 

(40) is of MA level of studies. 

Table .4. Distribution of respondents according to their year 

of the study 

Year of the study Frequency 

1
st
 year 70 

2
nd

 year 80 

3
rd

 year 80 

4
th

 year 50 

Total 280 

Table. The table is comprised of the study years of the 

respondents in four categories. The respondents studying in 

2nd and 3rd years are in majority with having the number 

of 80 and 80 respectively. The respondents studying in 1st 

and 4th years are having the numbers of 70 and 50 

respectively. 

7.3 WhatsApp use data collection 

In this section, the respondents are distributed according to 

their WhatsApp use, preferred placement for WhatsApp 

use, preferred period for their WhatsApp use and times to 

visit their WhatsApp use a day. 

Table .5. Distribution of respondents according to their 

WhatsApp Use and not use 

WhatsApp Use Frequency 

Yes 220 

No 60 

Total 280 

Table5. The table 05 shows the respondents as to have been 

using WhatsApp or not.  Therefore, it is shown in the above 

table that majority (220) of the respondents are explored to 

have been using WhatsApp and while the rest of 60 

respondents are known to have not been using WhatsApp. 

Table.6. Distribution of respondents according to their time 

spending on using WhatsApp daily 

Time Spent Frequency 

Less than 15 minutes 50 

Between 16 and 30 minutes 100 

Between 31 and 45 minutes 25 

An Hour 30 

More than one hour 15 

Total 220 

Table 6. After cutting the 60 non users of the WhatsApp, 

remaining 220 respondents are distributed according to 

their time spending on using WhatsApp in the above table. 

Majority (100) respondents use their WhatsApp account in 

between 16 and 30 minutes, then second category of the 50 

respondents is of those who surf WhatsApp for less than 15 

minutes, then 30 respondents are those who surf their 

WhatsApp account for an hour, then 25 respondents are 

explored as to using their account between 31 and 45 

minutes and finally it is explored that least number (15) is 

of those respondents who use WhatsApp more than one an 

hour. 

Table.7. Distribution of respondents according to their 

selected periods of using WhatsApp 

Period Frequency 

Morning 30 

Afternoon 20 

Evening 40 

Night 130 

Total 220 

Table7. The table mentions the selected period of the 

respondents they use WhatsApp on. It is explored that the 

majority of the respondents (130) use WhatsApp at night, 

then on the second number of the respondents (40) is of 

those who use WhatsApp on the evening, then 30 

respondents told that they use WhatsApp on morning and 

the rest of the 20 respondents use WhatsApp on afternoon. 

Table.8. Distribution of respondents according to their 

routinely WhatsApp use 

Routine use Frequency 

Daily  143 

Alternate Day 25 

Weekly 35 

Fortnightly 10 

Seldom 17 

Total 220 

Table no. 08. The table 08 shows the respondents‟ 

WhatsApp use on their routine. Majority of the respondents 

(143) told that they use WhatsApp on daily basis, and then 

the second major proportion of the respondents (35) is of 

those who use WhatsApp on weekly basis, then 25 

respondents told that they use WhatsApp on every alternate 

day, 17 respondents told that they use WhatsApp on seldom 

basis and finally it was also known that the rest of the 10 

respondents use WhatsApp on fortnightly basis. 

Table.9. Distribution of respondents according to their 

places of WhatsApp use 

Place of WhatsApp use Frequency 

Home 45 

Campus 15 

Hostel 125 

Elsewhere 35 

Total 220 

The above Table.9 shows that the majority of the 

respondents (125) use WhatsApp on hotel, then second 
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major proportion is of those respondents (45) who use 

WhatsApp on their homes, then 35 respondents use their 

WhatsApp on elsewhere places when they get free and the 

final and little proportion (15) is of those respondents is of 

those who use WhatsApp on their campuses. 

Table.10. Distribution of respondents according to their 

times of using WhatsApp daily? 

Times of using WhatsApp on 

daily basis 

Frequency 

1 66 

2 35 

3 25 

4 20 

More than 4 times 74 

Total 220 

The above Table.10 mentions the times of the respondents 

they use their WhatsApp accounts on daily basis. It is noted 

that major proportion of the respondents (74) use their 

WhatsApp account more than 4 time on daily basis, then 

the second major proportion of the respondents (66) is of 

those who use WhatsApp once a day, then 35 respondents 

use their WhatsApp account two times a day, then 25 

respondents use their WhatsApp account three times a day 

and the little and the last proportion is of those respondents 

who use their WhatsApp account four times a day.   

8. Conclusion 

Now a days, Social media, since a good deal of time, has 

rapidly been entering into every sphere of life. It has now 

variety of shapes (Twitter, Facebook, Email, Yahoo, 

LinkedIn and WhatsApp) to work at the different platforms 

like Banks, Schools, colleges, hospitals and universities. 

People are now using these different social media tools for 

their variety of purposes. On every platform mentioned 

above, these tools have different usage frequency. Thus, the 

study was aimed at knowing the WhatsApp use, placement 

preference for WhatsApp use, period preference for 

WhatsApp, routine use for WhatsApp and times to use 

WhatsApp a day by students of Send University 

(Jamshoro). 300 copies of questionnaire were administered 

to students of both genders studying in three different 

degree programs as BS, MSC and MA. They were selected 

from 1st year to 4th years as the samples of this study. In 

back, 20 copies of the questionnaire could not be get. The 

rest of 280 copies we got as filled. This survey based study 

has revealed that 60 out of 280 respondents had not their 

WhatsApp accounts.  The major chunk of the respondents 

with having no of 130 out of 220 prefers night as a selected 

period for their WhatsApp use. In terms of placement 

preference for using WhatsApp the most, it was disclosed 

that exorbitant number of the respondents (125 out of 220) 

prefers hostel for using their WhatsApp account. With 

regarding consuming minutes while using WhatsApp, the 

bulk number of the respondents (100 out of 220) consumes 

time between 16 and 30 minutes while they use their 

WhatsApp account. And finally, for examining the times to 

visit WhatsApp account on daily basis, it was identified 

that the heavy number of the respondents (143 out of 220) 

visits their WhatsApp account for more than four times a 

day.     
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